
 

 

 
Position:   Marketing Specialist (Content Marketer)  
Employment status: Permanent Full Time (35 hours per week), Hybrid (2-3 days in office) 
Location:  700-5100 de Maisonneuve W., Montreal, QC 

 
 

Reporting to the Manager of Performance Marketing, the Marketing Specialist (Content 
Marketer) supports the execution of the Foundation’s marketing initiatives across digital and 
owned channels. Working closely with the broader marketing team, this role helps bring 
campaigns to life through content creation across email and social media marketing, 
multimedia production, and campaign execution. 

This is an ideal role for an early-career marketing professional who enjoys storytelling, 
creating engaging content, learning new skills, and contributing to meaningful campaigns that 
support health care, research, and patient care. 

KEY AREAS OF RESPONSIBILITY 

Content Creation & Channel Execution 

● Create and publish content across multiple channels including email, campaign and 
support on social media 

● Adapt campaign messaging and creative assets for different audiences and platforms 
● Support content calendars and campaign deployment schedules 
● Assist with photography, video, and multimedia content creation 
● Identify opportunities to repurpose content across channels to maximize reach and 

engagement 
● Support storytelling initiatives that showcase donor impact, research, health care 

innovation, and patient experiences 

Email Marketing 

● Build and deploy email campaigns using marketing automation platforms 
● Support audience segmentation and list management 
● Test and proof campaigns to ensure quality and accuracy 
● Monitor performance and assist with reporting and optimization 
● Support the development of email content and campaign messaging 



 

 
Social Media 

● Support the creation and deployment of social media content across Foundation 
channels 

● Assist with content creation for both organic and paid campaigns 
● Identify emerging trends and opportunities to enhance engagement 

Marketing Production & Campaign Support 

● Assist with the creation of marketing materials and campaign assets 
● Support fundraising initiatives, events, stewardship activities, and awareness 

campaigns 
● Coordinate content collection and asset organization 
● Support campaign execution across multiple channels and touchpoints 

Reporting & Optimization 

● Compile campaign and channel performance data 
● Assist in preparing reports and dashboards 
● Identify trends and insights to support future marketing efforts 
● Support testing and optimization initiatives across channels 

QUALIFICATIONS 

Required 

● 1-2 years of experience in marketing, communications, digital marketing, journalism, 
public relations, or a related field 

● Basic graphic design experience using Canva or Adobe Creative Suite 
● Strong written and verbal communication skills 
● Experience creating content for digital channels 
● Experience with social media platforms 
● Familiarity with email marketing platforms 
● Strong organizational skills and attention to detail 
● Ability to manage multiple projects simultaneously 
● Bilingual  
● Demonstrated interest in storytelling and content creation 

 



 

 
Preferred 

● Experience with email platforms such as ActiveCampaign, Mailchimp, or similar 
● Basic photography, videography, or video editing experience 
● Familiarity with Google Analytics and marketing reporting tools 
● Experience working in a nonprofit, health care, or mission-driven organization 

 

What Success Looks Like 

● Content is delivered accurately and on time across channels 
● Content remains active, engaging, and aligned with campaign objectives 
● Campaigns launch smoothly and according to schedule 
● Marketing assets are organized, accessible, and consistently maintained 
● Team members can rely on the role for high-quality content execution and support 
● The Foundation’s stories, impact, and priorities are communicated clearly and 

effectively across channels 
● Content contributes to stronger engagement, awareness, and fundraising outcomes 

 
 
We thank you for your interest in the MUHC Foundation and all submitted applications will be 
considered, however only selected candidates will be contacted for interview purposes.  
 
Candidates must submit applications through Indeed: 
https://ca.indeed.com/viewjob?jk=93dcc4a4beb75ae6&from=shareddesktop_copy  

https://ca.indeed.com/viewjob?jk=93dcc4a4beb75ae6&from=shareddesktop_copy

